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Introduction 1.    

The Aquaculture Stewardship Council’s farm certification program 
and seafood logo recognise and reward responsible aquaculture. 
The ASC’s logo gives consumers confidence that they are 
choosing fish and seafood products that are fully traceable and 
have been independently certified as farmed responsibly.

Using the ASC logo brings a range of benefits to any company in the supply chain. It is also 
used by certified farms, media organisations and many others to communicate information and 
support for the ASC program. 

As a certification mark and trademark, strict rules govern the display of the ASC logo, both 
on-product and off-product. It is in the interest of all users to follow these guidelines, so that the 
logo retains its integrity and value. 

ASC has a responsibility to regulate the logo to maintain a clear, consistent message and  
protect the investment made in the logo by our certified farmers and supply chain partners. 

This guide sets out the rules governing use of the logo and explains how different users  
– farms, supply chain organisations, retailers, non-commercial organisations and the media –  
can employ it for maximum impact, ensuring that public awareness around the world continues 
to grow. 

The Marine Stewardship Council International - we are the separate trading arm of the MSC -  
will act as the ASC’s agent regarding the licensing and administration of the ASC logo. As 
ASC’s agent they will issue, on behalf of the ASC, logo licence agreements and approve logo 
use on products.

Chris Ninnes 
CEO 
Aquaculture Stewardship Council International
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The Aquaculture Stewardship Council (ASC) is an independent, 
global, non-profit organisation.

Our mission is to use our logo and farm  
certification program to transform aquaculture 
towards environmental sustainability and 
social responsibility using efficient market 
mechanisms; which create value across the 
chain, influence the choices people make 
when buying farmed seafood, and, working 
with our partners, help transform the farmed 
seafood market to an environmentally  
sustainable and socially responsible basis. 

The ASC standards for responsibly farmed 
aquaculture and its requirements for seafood 
traceability meet the world’s toughest 
best-practice guidelines and are helping to 
transform global seafood markets. 

Responsibly farmed
Aquaculture operations can demonstrate that 
they employ best practice methods by getting 
certified to the ASC environmental and social 
standards for responsible aquaculture.  

The standard offers a credible, independent, 
third-party assessment process to recognise 
and reward responsible aquaculture. To  
meet it, farms must prove that they are  
using responsible methods, that incorporate 
best management practices that minimise  
environmental and social impacts.  

Successful certification gives an assurance  
to buyers and consumers that the seafood 
they buy comes from a well managed and 
responsible source.

Seafood traceability
Before seafood can be sold with the ASC 
logo, every business in the supply chain must 
have undertaken a detailed traceability audit to 
meet the ASC Chain of Custody requirements. 
This ensures that only seafood from a certified 
farm carries the ASC logo. 

If your business already holds a current MSC 
Chain of Custody certificate you should  
contact your certifier to allow this certificate to 
be extended to cover certified ASC product. In 
almost all cases this is a simple administrative 
process, but it must be undertaken by your 
certifier. Neither the ASC or the MSC have the 
authority to extend this certificate coverage.

Using the logo brings a range of potential 
benefits to any company in the supply chain, 
from farm to fork. Many of the world’s leading 
retailers and seafood brands have placed the 
ASC at the centre of their responsible seafood 
sourcing policies. More information is available 
on such commitments at www.asc-aqua.org
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The Aquaculture
Stewardship Council
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The ASC reserves all rights in relation to these 
trademarks. The label cannot be displayed 
without the prior written consent of the ASC. 
Permission to display does not transfer or 
license any intellectual property rights to 
others and can only be used after a logo 
licence agreement has been signed. 

Only organisations that have signed a formal 
written agreement with the ASC may display 
the ASC logo.

Unauthorised display is prohibited and will be 
treated as a trademark infringement. The ASC 
reserves the right to take legal action against 
any party that reproduces or copies the ASC 
name or logo without prior authorisation. 

Logo Licence Agreement  
This provides permission for displaying the 
ASC logo on a seafood product or associated 
promotional materials, such as a website. 
Organisations that sign a Logo Licence  
Agreement are liable for fees and royalties. 

Fees 
Where the ASC logo is used on a product, 
fixed annual fees and variable royalties are 
payable, based on how much ASC-labelled 
seafood is sold. 

Detailed information about how much it costs 
to use the ASC logo is contained in the logo 
licence agreement. 

Artwork sign-off 
Once permission to use the ASC logo has 
been granted, organisations must submit 
artwork proofs before printing, publishing or 
displaying the logo. See Approval process, 
page 12. 

ASC logo ownership 3.    

The ASC owns the trademark of the logo, and its name  
‘Aquaculture Stewardship Council’.
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Retailers
Shops and stores that sell ASC certified 
third-party branded products and private-label 
products to consumers, including online  
retailers and fishmongers. 

Supply chain companies
Processors, distributors, foodservice suppliers 
and wholesalers that sell ASC certified seafood 
in bulk or in consumer-ready packaging.

Certified farms
The farm client and those represented by  
the farm client.

Foodservice
Businesses that sell and serve ASC certified 
seafood that is ‘ready to eat’, and where it 
can be consumed immediately, either on the 
premises or as a ‘take-away’ meal. 

Non-commercial organisations
Non-profit, education and public sector  
organisations that want to promote their  
support of the ASC program.

Media
Media organisations that publish news and 
features about the ASC.

Specific rules on the use of the ASC logo  
apply to each user group. Detailed instructions 
can be found by visiting  
www.msc.org/get-certified/use-the-msc-
ecolabel/rules
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Any commercial or non-commercial organisation can apply to  
use the ASC logo.

Who can use the  
ASC logo?



On-product and on-menu
The ASC logo can be used on a product  
or menu to indicate that a seafood item 
comes from a farm certified as meeting the 
ASC environmental and social standard for 
responsible aquaculture. 

‘On-product’ refers to the display of the 
ASC logo on products such as those prepared 
by processors, distributors, wholesalers  
and retailers. This includes fresh fish items 
on fish counters and bulk packaging and 
caterers’ pricelists and catalogues used in a 
business-to-business context. 

‘On-menu’ refers to the display of the 
ASC logo on menus, usually by restaurants  
or caterers. 

Promotional use 
Promotional use means using the ASC logo 
‘off-product’. It includes displaying the logo 
to promote Chain of Custody certification, 
availability of ASC-labelled seafood or support 
for the ASC program. Organisations seeking  
promotional use of the ASC logo may be 
commercial or non-profit. 

Examples include point-of-sale materials, 
advertising materials, vehicles, staff uniforms, 
print materials (including price lists, books, 
educational leaflets), web pages and mobile 
applications. 

Introduction 5.    

The ASC logo may be used in two main ways:
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Ways to use the  
ASC logo

Supporting text 

Organisations displaying the label for promotional use may develop their own wording to 

accompany it, providing they submit this to ecolabel@msc.org for approval. Approved wording is:

Proud supporters  
of the ASC

Look for the ASC logo
Choose ASC to support 
responsible aquaculture

Ask us which of our  
seafood is ASC certified

Look for the mark of  
responsibly farmed seafood

All of our [insert seafood  
species] is ASC certified



Elements of the logo 
The following requirements apply to all uses 
of the logo. Any deviation in colour, font or 
design will lessen its effectiveness and could 
result in legal consequences associated with 
trademark infringements. 

The ASC logo comprises eight elements, 
which may not be separated from each other 
or altered in any way.

A – ‘Farmed Responsibly’
This phrase communicates the meaning of  
the ASC logo. Appropriate translations into  
different languages are available from  
ecolabel@msc.org. Where translations  
for a particular language do not exist,  
please submit alternatives for approval to 
ecolabel@msc.org

B – ASC initials
The letters ASC are the abbreviation of the 
Aquaculture Stewardship Council, the owner 
of the logo.
 
C – Certified
This word communicates that the product 
bearing the logo has successfully undertaken 

an independent assessment against one of 
the ASC’s farm standards.

D – asc-aqua.org
The ASC’s website address must always be 
displayed in its whole form, as shown here.  

E – Fish logo 
The outlined fish, pointing to the right must 
always be displayed. 

F – TM
The letters TM indicate that this logo is a 
trademark. Registration of the ASC trademark 
is already approved in many countries. 

G – Checkmark
The distinctive checkmark boldly bisects the 
logo and is a distinctive signal underpinning 
the integrity and credibility of the certification 
process. 

H – White keyline
A white keyline around the perimeter of the 
logo should always be displayed. 

Introduction 6.    

This section provides a guide to the use of the ASC logo,  
including information on colour, size and positioning.
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Correct display of  
the ASC logo

A

B

C

D

E

F

G H



ASC claim
When the ASC logo is used on product, it 
must always be accompanied by the ‘ASC 
claim’. The claim explains and substantiates 
the ASC logo and is available in five versions: 

Version 1
“Thank you for choosing seafood that has 
met the ASC’s global standard for responsibly 
farmed fish. Together we can help transform 
aquaculture towards environmental  
sustainability and social responsibility.  
www.asc-aqua.org” 

Version 2
“This product comes from a farm that has 
been independently certified to the ASC’s 
standard for responsibly farmed seafood. 
www.asc-aqua.org” 

Version 3
“The XXXXXXXXX (insert seafood species) 
in this product comes from a farm that has 
been independently certified to the ASC’s 
standard for responsibly farmed seafood.  
www.asc-aqua.org” 

Version 4
“This product has met the ASC’s global 
standard for responsibly farmed seafood. 
www.asc-aqua.org” 

Version 5
“From an ASC certified responsible farm. 
www.asc-aqua.org” 

Translations of the claim are available by  
contacting ecolabel@msc.org.

The ASC Chain of Custody code
Every ASC-labelled product or menu item  
carries a unique Chain of Custody code 
featuring a sequence of letters and numbers 
(ASC-C-00000) that refer to the producer of 
the product. This number will be displayed 
with one of the claims noted above. 

This code underpins the traceability of the 
logo in accordance to ASC’s requirements. 
It must be displayed to validate use of the 
ASC logo. The code will be provided as part 
of the product approval process.

Packaging example
The ASC logo appears on the front of pack. 
For packaging where an alternative placement 
may be appropriate (e.g. on small cans) 
approval may be given during the product 
approval process. 

The ASC Chain of Custody code should be 
incorporated into the claim.

The ASC claim is typically displayed on the 
rear of the packaging.

Introduction 6.    
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Correct display of  
the ASC logo

ASC Claim

ASC Chain of 

Custody code
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Correct display of  
the ASC logo

Minimum size requirements

Landscape format (horizontal) 

On-product: 16 mm

Bulk packaging: 20 mm

Portrait format (vertical) 

On-product: 18 mm

Bulk packaging: 28 mm

16 m
m

 

18 mm 

Formats
The ASC logo is available in two formats:  
a landscape (horizontal) format and a portrait 
(vertical) format. 

Either format may be displayed and it is  
possible for the same user to display one 
format of the ASC logo on one application and 
the other format on a different application.

Colour
Pantone
Where the logo appears in colour use  
Pantone 326 C. 

CMYK
When reproducing using the four-colour  
printing process the colour breakdown is  
81% Cyan, 0% Magenta, 39% Yellow,  
0% Black. 

RGB
R. 0  G. 178  B. 169 

Monotone
The ASC logo is also available in black and 
white for those circumstances where the  
packaging is black and white or predominantly 
green. In these instances, it must print in solid 
black and white only, never in grey-scale.

Size
Minimum size
The minimum size for on-product applications 
of the landscape (horizontal) logo is 16mm 
(measured from the base to the top of the 
left-hand side).  
The minimum size for the portrait (vertical) 
logo is 18mm (measured from side to side at 
the top). 

Minimum size requirements for bulk packaging 
are 20mm and 28mm, respectively. 

Maximum size
There is no maximum size restriction for  
display of the ASC logo or its variations, either 
on-product or off-product.

Landscape 
(horizontal)

Portrait 
(vertical)
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On-product use
Exclusion zone
When the logo is produced at its minimum 
size, the clear space around it must be at 
least 2 mm for product-specific text (such as 
species, weight, ingredients) and must ensure 
that the text does not lead to a connection 
between the ASC and any other organisation. 
Clear space must be at least 5 mm for general 
packaging design elements (such as brand 
names, logos etc) where the ASC logo could 
be associated with the host brand. 

When the logo is reproduced at larger sizes 
it must be surrounded by clear space at 10% 
of the logo height (portrait format) or width 
(landscape format).

White lines
In all instances the white lines used in the logo 
must print. No other colour may be used. 

Font
The font used in the ASC logo is Helvetica and 
cannot be substituted. 

Translations
Translations of the phrases ‘certified’ and 
‘farmed responsibly’ are available from 
ecolabel@msc.org on request during the 
product approval process. 

Some translations of the ASC claim are  
similarly available. 

All other translations must be approved as 
part of the product approval process.

Off-product use 
When the logo is used for promotional use 
with supporting text, the text must be clearly 
associated with the ASC logo. As a general 
guideline the text must be adjacent to and 
twice the size of the logo. Where there is 
100% ASC certified seafood the supporting 
text can be any size.

The promotional material must only refer 
to ASC certified seafood and must not be 
misleading to consumers. The way to make 
it clear to consumers which products are 
ASC certified is to use the supporting text as 
shown on page 5.
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Correct display of  
the ASC logo

Minimum clear space

 

Clear space must be at least 2 mm  

for product specific text  

 

  Minimum 5 mm clear space for  

general on-product design elements



Confusing or misleading use
Users must ensure that the ASC logo and  
the Aquaculture Stewardship Council name 
are never displayed in a way that: 
• Confuses consumers as to the association  

of the ASC with other brands or logos; 
• Suggests or implies that non-certified 

seafood is ASC certified; 
• Creates an association with products 

that are not from a farm certified to the  
ASC standard.

• Claims that ASC certified seafood is 
sustainable, rather than responsibly farmed.

The ASC logo should only appear next to 
certified products. In other words, when using 
the logo where there is a mix of ASC certified 
and non ASC certified products you need to 
clearly identify which are ASC.
    
The ASC reserves the right to refuse any  
proposed use of the logo it feels is  
inappropriate. The Licensee must act,  
and must ensure that the logo shall be used, 
consistently with the ASC’s objectives and 
policies. As such, the use of the logo shall not

cause any harm or prejudice to the reputation, 
image or prestige of the ASC.

Incorrect usage 7.    
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Incorrect off-product use

If using in an off-product environment refrain 

from placing the logo in a position which 

could be misleading to consumers as to 

which products are ASC certified and which 

are not.

Incorrect logo usage

 

Do not change 

the colours of 

the ASC logo.

Do not alter the 

design, lock-up, 

or separate the 

elements of the 

ASC logo.

Do not distort 

the shape of the 

ASC logo.

Do not print over 

the ASC logo.

Do not display 

the ASC corporate 

logo.

Do not tilt the 

ASC logo.

PRINT OVER
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Examples of correct  
display of the ASC logo
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The ASC logo is only released as part of the approval process  
set out below. The logo must not be forwarded on to any third 
parties, except designers who require it to design packaging  
or associated promotional materials. 
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How to obtain a copy  
of the ASC logo

Approval process
Correct use of the ASC logo will speed up  
the approvals process. Please ensure that all 
design agencies and other service providers 
or colleagues who work with the ASC logo 
have a copy of this guide. 

1. Sign a Logo Licence Agreement
Your company and the ASC sign a Logo  
Licence Agreement. You can apply for a Logo 
Licence Agreement by emailing ecolabel@
msc.org. The Marine Stewardship Council 
International will act as the ASC’s agents 
regarding the licensing and administration of 
the ASC logo.

MSC will then provide you with a high-resolution 
copy of the ASC logo in one of the following 
formats: EPS, PDF and JPG.

2. Add ASC logo to materials
Incorporate the ASC logo and associated items 
into the design of your materials, following the 
guidelines in this document and any additional 
guidelines that apply to your user group.  
See www.msc.org/get-certified/use-the-
msc-ecolabel/rules.

3. Submit proofs
Submit the following to ecolabel@msc.org:  
• Colour proofs of materials carrying the 

ASC logo preferably in PDF format. If this is 
packaging please send the final draft design 
of the entire pack. 

• A completed Product Approval Form; 
(a template PAF can be obtained from  
ecolabel@msc.org)

4. Get approval
Once design has been agreed, the MSC will 
send you written approval of the logo use. 
Only at this stage can you print your materials. 

5. Product promotion 
Once approved, your product may be  
promoted directly on the ASC website or,  
with permission, through other media. 
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If you have any questions or concerns regarding the use of the 
ASC logo, we will be delighted to assist.

For further information please contact:
Ecolabel Licensing Team
ecolabel@msc.org 
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 .    

Contact the ASC for more information 

ASC office
P. O. Box 19107
3501 Utrecht
The Netherlands

www.asc-aqua.org
info@asc-aqua.org
Aquaculture Stewardship Council, 2012


